
 

 

 

“The spirit of curiosity, 

inquisitiveness, even 

wonder is deeply  

helpful, empowering 

and nourishing in the 

face of serious illness.   

I learn simple, safe  

exercises through 

Cancer Lifeline’s  

classes that I can do 

at home to relieve my 

pain and boost my 

energy.  It helps every 

time!” 

Cancer Lifeline Client 

CANCER LIFELINE exists to transform the lives of cancer patients and loved ones  by providing a 

community that embraces information, inclusion, choice, and self expression.  For 45 years the  

dedicated professionals and volunteers of Cancer Lifeline have combined compassion with innovation 

to produce highly effective educational and instructive classes, support groups, and financial  

assistance programs that empower cancer patients and enhance the quality of their daily existence 

during one of life’s most daunting challenges. 

In 2017 Cancer Lifeline provided 838 classes and support groups at five locations in the Seattle area, 

including Northwest Hospital, Valley Medical Center, Overlake Hospital, EvergreenHealth, and the  

Dorothy O’Brien Center.  We served over 7,000 patients, survivors, caregivers, and family members and  

provided financial assistance grants to 933 individuals. 
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EMPLOYERS & COWORKERS 

Cancer Lifeline works with  

employers and coworkers of  

cancer patients to help them learn 

how to adapt to the employee’s 

changes in wellness, energy, and 

productivity so that they can  

continue to work as they are able 

during the treatment process.   
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LOW INCOME CLIENTS   

52% of clients have incomes 

at or below $35,000 per 

year.  25% have income  

below $15,000 annually.   

We work hard to continue to 

provide services free of 

charge so that everyone is 

able to receive the support 

they need. 

W H O  W E  S E R V E  

PATIENTS & SURVIVORS 

83% of all clients are current 

cancer patients actively  

engaged in treatment or  

survivors.  Caregivers and 

loved ones make up the  

remaining 17%. 

CANCER TYPES 

Over 45% of all clients who use 

Cancer Lifeline services have 

breast cancer.  The remaining 

55% include the entire realm of 

cancer types including colorectal, 

leukemia, lymphoma, lung,  

prostrate, head & neck, bladder, 

cervical, and skin cancer. 

AGE  

40% of clients are age 65 or older.  

31% are between 55-64 years.  

Young adults below the age of 45 

are one of the fastest growing age 

groups and now makes up 27% of 

all Cancer Lifeline clients.   

ETHNICITY 

25% or over 1,750 of those 

whom we serve self identify 

as minorities including  

African American, Hispanic, 

Asian, Native American, and 

Pacific Islander.     

Revenue    

Contribu ons   $        450,038  

Program Services   $        306,198  

Special Events Net Revenue   $        356,143  

Other Income   $          42,989  

Total Revenue   $    1,155,368  

Expenses   

Program (24%)   $             936,020  

General and administra ve (5%)   $               64,140  

Fundraising (71%)   $             314,820  

Total Expenses   $         1,314,980  

Change in Net Assets   $          (159,612) 

   

Net Assets ‐ Beginning of Year   $         1,775,520  

Nets Assets ‐ End of Year   $         1,615,908  



 

 

 

 

 

 

Bill MacDonald 
Berkshire Hathaway Home  
Services NW Real Estate 
& Campfire Boyz Foundation 
 
Bethany Murphy 
Research Coordinator 
UW Medicine/SCCA 
 
Tina Nole 
Owner/Executive Producer 
Larj Media 
 
Chris Olson 
Advisory Services 
Ernst & Young 
 
Tracy Peltier 
Architect 
 
Ivy Sager-Rosenthal 
Communications Director 
Toxic Free Future 
 
Shelley Westover 

Video Producer/Manager/Editor/

Photographer 

 

 

 

 

 

 

 

 

 

 

Board of Directors 

David Stanley,  
Board President 
Vice President, Senior Wealth Director 
BNY Mellon Wealth Management 
 
Jenna Beardsley-Smith 
Principal 
Linksmith Brand Consulting 
 
Susan J. Baumgaertel, MD 
Physician Director 
Menu for Change  
 
Elizabeth Breakstone 
Senior Corporate Counsel  
Smartsheet Inc 
 
Bobby Gentry 
Director, Business Development 
Freestone Capital Management 
 
Benjamin Hicks 
Relationship Manager 
The Commerce Bank of Washington 
 
Elizabeth Hughes, MD 
Dermatologist 
Holistic Health Coach 
 
Sandra S. Johnson, MSW, LICSW 

Manager of Oncology Social Work 

Swedish Cancer Institute 
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Advisory Board 

Monica Adams 
Clodagh Ash 
Lynn Behar, Chair 
Anita Braker 
Kim Isaac Brooks 
Jerilyn Brusseau 
Jane Caron 
Grace Christ 
Jan Dalrymple 
David Drews 
Judy Ellis 
Nancy Evans 
Jason Filippini 
Susan Finneran 
Debbie Girdler 
Patricia Giuliani 
Ed Gutkowski 
Janet Hahn 
Wanda Herndon 
Nate Miles 
Jeannie Nordstrom 
Cathy O’Rear 

Patti Payne 

Judy Petersen 

Jane Repensek 

Steve Ross 

Peggy Sturdivant 

Marian Svinth 

Deidra Wager 
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